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SECTION – A 

Answer any FIVE of the following questions. 

 HÐóþ° I§æþ$ {ç³Ôèý²ËMæü$ çÜÐèþ*«§é¯èþÐèþ$$Ë$ {ÐéÄæý$$Ðèþ$$. (5  5 = 25 marks)  

1. Retail strategy. 
 _ËÏÆæÿ ÐéÅ´ëÆæÿ Ð@þNÅàË$. 

2. Importance of retailing. 
 _ËÏÆæÿ ÐéÅ´ëÆæÿ {´ëÐ@þ¬QÅ™èþ. 

3. Size and space allocation. 
 ç³ÇÐ@þ*×ý Ð@þ$ÇÄ¶ý¬ çÜ¦Ë MóüsêÆÿ¬…ç³#. 

4. Types of layouts. 
 Ìôý LsŒý ÆæÿM>Ë$. 

5. FDIs in retailing. 
 _ËÏÆæÿ ÐéÅ´ëÆæÿÐ@þ¬ÌZ Ñ§óþÖ {ç³™èþÅ„æü ò³r$tºyæþ$Ë$. 

6. Retailing in rural India. 
 “V>Ò$×ý ¿êÆæÿ™èþ§óþÔ¶ý…ÌZ _ËÏÆæÿ ÐéÅ´ëÆæÿÐ@þ¬.  

7. Retail environment. 
 _ËÏÆæÿ ÐéÅ´ëÆæÿ ç³Æ>ÅÐ@þÆæÿ×ýÐ@þ¬.  

8. Retail research. 
 _ËÏÆæÿ ÐéÅ´ëÆæÿ ç³ÇÔZ«§æþ¯@þ. 

9. Retail pricing strategy. 
 _ËÏÆæÿ ÐéÅ´ëÆæÿ «§æþÆæÿË Ð@þNÅçßýÐ@þ¬. 

10. Brand management. 
 {»ê…yæþ$ °ÆæÿÓçßý×ý. 
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SECTION – B 

Answer ALL the questions. 

 A°² {ç³Ôèý²ËMæü$ çÜÐèþ*«§é¯èþÐèþ$$Ë$ {ÐéÄæý$$Ðèþ$$. (5  10 = 50 marks) 

11. (a) Explain the functions of retailing. 
  _ËÏÆæÿ ÐéÅ´ëÆæÿ Ñ«§æþ$Ë¯@þ$ ÑÐ@þÇ…^èþ…yìþ.  

Or 
 (b) Describe the different types of retail units. 
  ÑÑ«§æþ ÆæÿM>Ë _ËÏÆæÿ ÐéÅ´ëÆæÿ Ä¶ýÊ°rÏ¯@þ$ ÑÔ¶ý©MæüÇ…^èþ…yìþ.  
12. (a) Describe the factors affecting the location of retail. 
  _ËÏÆæÿ ÐéÅ´ëÆæÿ Ýë¦¯é°² {ç³¿êÑ™èþ… ^óþõÜ A…Ô>Ë¯@þ$ ÑÔ¶ý©MæüÇ…^èþ…yìþ.  

Or 
 (b) Explain the role of visual merchandiser. 
  §æþ–Ô¶ýÅ ÐéÅ´ëÇ ´ë{™èþ¯@þ$ ÑÐ@þÇ…^èþ…yìþ.  
13. (a) Explain the operations of traditional retailing in India. 
  ¿êÆæÿ™èþ§óþÔ¶ý…ÌZ Ýë…{ç³§éÄ¶ý$ _ËÏÆæÿ ÐéÅ´ëÆæÿ M>ÆæÿÅMæüÌê´ëË¯@þ$ ÑÐ@þÇ…^èþ…yìþ.  

Or 
 (b) Describe the role IT in retailing. 
  _ËÏÆæÿ ÐéÅ´ëÆæÿ…ÌZ Ýë…Móü†Mæü ç³Çgêq¯@þ… Äñý¬MæüP ´ë{™èþ¯@þ$ ÑÔ¶ý©MæüÇ…^èþ…yìþ.  
14. (a) What are the factors influencing retail pricing? 
  _ËÏÆæÿ ÐéÅ´ëÆæÿ «§æþÆæÿ¯@þ$ {ç³¿êÑ™èþ… ^óþõÜ A…Ô>Ë$ HÑ? 

Or 
 (b) Explain the retail promotion strategies. 
  _ËÏÆæÿ ÐéÅ´ëÆæÿ {´ù™éÞçßý… Äñý¬MæüP Ð@þNÅàË¯@þ$ ÑÐ@þÇ…^èþ…yìþ. 
15. (a) Case Study:  
 In a cycle mart having 10 workers, 2 supervisors and one billing counter 

supervisor. The timings of the cycle mart 9 AM to 9 PM. Write brief 
report of a supervisor at the cycle mart and role of his job. 

  JMæü OòÜMìüÌŒý Ð@þ*ÆŠÿtÌZ 10 Ð@þ$…¨ Ð@þÆæÿPÆæÿ$Ï,  C§æþªÆæÿ$ (2) ç³ÆæÿÅÐóþ„æüMæü$Ë$ Ð@þ$ÇÄ¶ý¬ JMæü (1) ¼ÍÏ…VŠü 
Mú…rÆæÿ$ ç³ÆæÿÅÐóþ„æüMæü$Ë$ ç³° ^óþçÜ$¢¯é²Ææÿ$. ÒÆæÿ$ E§æþÄ¶ý$… 9 Væü…rË ¯@þ$…yìþ Æ>{† 9 Væü…rË 
Ð@þÆæÿMæü$ ç³° ^óþÄ¶ý*Í. OòÜMìüÌŒý Ð@þ*ÆŠÿt ç³ÆæÿÅÐóþ„æüMæü$Ë Äñý¬MæüP çÜ…„ìüç³¢ °Ðóþ¨Mæü¯@þ$ Ð@þ$ÇÄ¶ý¬ ÐéÇ 
´ë{™èþ¯@þ$ ÑÐ@þÇ…^èþ…yìþ.   

Or 
 (b) 'X' super market having different products which related to daily use 

products. But supermarket is medium. So all the products arranging in 
proper order. Give brief report on supermarket arrangement and brand 
arrangement, pricing etc. 

  'X' çÜ*ç³ÆŠÿ Ð@þ*ÆðÿPsZÏ ÑÑ«§æþ ÆæÿM>Ë ÆøkÐéÈ Ð@þçÜ$¢Ð@þ#Ë$ Ð@þ#¯é²Æÿ¬. M>° çÜ*ç³ÆŠÿÐ@þ*ÆðÿPsŒý 
Ð@þ$«§æþÅçÜ¦Ð@þ¬. D çÜ*ç³ÆŠÿÐ@þ*ÆðÿPsZÏ HÑ«§æþ…V>, H“MæüÐ@þ$…ÌZ Ðésìý {»ê…yæþ$, «§æþÆæÿ Ððþ¬§æþËVæü$¯@þÑ H 
“MæüÐ@þ$…ÌZ Ð@þ#…^éÌZ JMæü çÜ…“Væüçßý °Ðóþ¨Mæü¯@þ$ ™èþÄ¶ý*Ææÿ$^óþÄ¶ý$…yìþ.  
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